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4. Chapter: Unit 10: Execution and Evaluation

1. Unit 10: Execution and Evaluation Questions
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4.1.1. According to the information and resources presented within this un...

Author: Melinda Salzer

According to the information and resources presented within this unit, what is the first step in developing an
advertising campaign?

Please choose only one answer:

» Determining your advertising budget

» Defining your objectives

e Creating your Media Plan

e Creating your advertising message

e Identifying and analyzing your target audience

Check the answer of this question online at QuizOver.com:
Question: According to the information and resources Melinda Salzer @Berkeley

Flashcards:
http://www.quizover.com/flashcards/according-to-the-information-and-resources-melinda-salzer-berkeley?pdf=3044

Interactive Question:
http://www.quizover.com/question/according-to-the-information-and-resources-melinda-salzer-berkeley?pdf=3044
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4.1.2. Because newspapers are experiencing declining readership, many adve...

Author: Melinda Salzer

Because newspapers are experiencing declining readership, many advertisers are transferring their print
advertising to the Internet. What are some of the issues associated with this transition?

Please choose only one answer:

*  The print becomes smaller, making it difficult to read.

* Information has to be more concise to fit into a smaller area.

« Mobile versions of newspapers need to be developed.

e Technology enables advertisers to more efficiently target their markets, which will then require new
advertising strategies.

* All of the above

Check the answer of this question online at QuizOver.com:
Question: Because newspapers are experiencing Melinda Salzer @Berkeley College

Flashcards:
http://www.quizover.com/flashcards/because-newspapers-are-experiencing-melinda-salzer-berkeley-college?pdf=3044

Interactive Question:
http://www.quizover.com/question/because-newspapers-are-experiencing-melinda-salzer-berkeley-college?pdf=3044
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4.1.3. Guy Fieri hosts several programs on food-related channels. He visit...

Author: Melinda Salzer

Guy Fieri hosts several programs on food-related channels. He visits restaurants throughout the country and
tastes food from their menus. He also hosts a cooking program and owns several restaurants. Will Mr. Fieri be a
good spokesperson for a company's new line of pots and pans?

Please choose only one answer:

e No, because he does not use those products on the programs aired on the food channels.

¢ No, because consumers might not believe he actually uses those products.

e No, because consumers might feel that he would promote any cooking-related product for money.
e Yes, as long as he is a part-owner of the company.

* Yes, because his image and the products are similar, resulting in a good match-up hypothesis.

Check the answer of this question online at QuizOver.com:
Question: Guy Fieri hosts several programs on food Melinda Salzer @Berkeley

Flashcards:
http://www.quizover.com/flashcards/guy-fieri-hosts-several-programs-on-food-melinda-salzer-berkeley?pdf=3044

Interactive Question:
http://www.quizover.com/question/guy-fieri-hosts-several-programs-on-food-melinda-salzer-berkeley?pdf=3044
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4.1.4. In general, why are recognition scores a better measure than recall...

Author: Melinda Salzer

In general, why are recognition scores a better measure than recall scores?

Please choose only one answer:

» Recognition scores are not better. Recall scores are more reliable.

» Recognition scores are the only effective way to measure ad effectiveness.

* The recognition process is simpler and consumers have more available retrieval cues.

e Recognition scores are only better measures when consumers do not have product data.
» Recognition scores are only effective if consumers can spontaneously remember the ad.

Check the answer of this question online at QuizOver.com:
Question: In general why are recognition scores a Melinda Salzer @Berkeley

Flashcards:
http://www.quizover.com/flashcards/in-general-why-are-recognition-scores-a-melinda-salzer-berkeley?pdf=3044

Interactive Question:
http://www.quizover.com/question/in-general-why-are-recognition-scores-a-melinda-salzer-berkeley?pdf=3044
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4.1.5. Several years ago, Purex came out with a product called 3-in-1 Laun...

Author: Melinda Salzer

Several years ago, Purex came out with a product called 3-in-1 Laundry Sheets. The product combined detergent,
fabric softener, and anti-cling properties in one sheet. This was a new concept, and research was needed to make
sure the ads were conveying the product as effectively as possible. When conducting copy research, what
variable was considered in determining if consumers were likely to buy this product?

Please choose only one answer:
e Branding

e Attention

e Motivation

e Post-testing

e Dissonance

Check the answer of this question online at QuizOver.com:
Question: Several years ago Purex came out with a Melinda Salzer @Berkeley

Flashcards:
http://www.quizover.com/flashcards/several-years-ago-purex-came-out-with-a-melinda-salzer-berkeley?pdf=3044

Interactive Question:
http://www.quizover.com/question/several-years-ago-purex-came-out-with-a-melinda-salzer-berkeley?pdf=3044
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4.1.6. The television commercials for your local brewery have resulted in ...

Author: Melinda Salzer

The television commercials for your local brewery have resulted in an increase in sales. You feel that you have
enough brand recognition to take your message to radio broadcast. However, your budget is limited, and you
want to turn the soundtrack from the television commercials into a radio commercial. Is this a good idea?

Please choose only one answer:

* Yes, because your brand is known, and consumers will be familiar with your ad copy.

« No. Although it would be more costly to re-write copy for your radio commercials rather than copy the
television soundtrack, radio is an aural medium. In order to communicate your message, the copy needs
to be written in a way that gives a visual to the listener. Your television commercial will have
supporting visuals that will not transfer to an aural medium.

e Yes, because this is the way most advertisers produce radio commercials.

e Yes, because you will save money by not having to produce a new ad.

e Yes, because radio is really only sound without visuals.

Check the answer of this question online at QuizOver.com:
Question: The television commercials for your local Melinda Salzer @Berkeley

Flashcards:
http://www.quizover.com/flashcards/the-television-commercials-for-your-local-melinda-salzer-berkeley?pdf=3044

Interactive Question:
http://www.quizover.com/question/the-television-commercials-for-your-local-melinda-salzer-berkeley?pdf=3044
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4.1.7. There is some controversy about the effectiveness of ads that are v...

Author: Melinda Salzer

There is some controversy about the effectiveness of ads that are very creative. One school of thought is that
while a creative ad is entertaining, consumers may be confused. What can an advertiser do to create an
entertaining ad while informing and persuading its target audience?

Please choose only one answer:

e Use unusual cinematography to catch viewers' attention.
e Use sudden silences to punctuate your message.

e Use larger sized print ads.

e Use loud music and fast action.

e All of the above

Check the answer of this question online at QuizOver.com:
Question: There is some controversy about the Melinda Salzer @Berkeley College

Flashcards:
http://www.quizover.com/flashcards/there-is-some-controversy-about-the-melinda-salzer-berkeley-college?pdf=3044

Interactive Question:
http://www.quizover.com/question/there-is-some-controversy-about-the-melinda-salzer-berkeley-college?pdf=3044
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4.1.8. What factors are measured to determine if consumers remember an ad?

Author: Melinda Salzer

What factors are measured to determine if consumers remember an ad?

Please choose only one answer:

e Recall and recognition

e Metrics and impact

e Size of audience and target audience
e Creativity and clutter

e Budget and expectations

Check the answer of this question online at QuizOver.com:
Question: What factors are measured to determine if Melinda Salzer @Berkeley

Flashcards:
http://www.quizover.com/flashcards/what-factors-are-measured-to-determine-if-melinda-salzer-berkeley?pdf=3044

Interactive Question:
http://www.quizover.com/question/what-factors-are-measured-to-determine-if-melinda-salzer-berkeley?pdf=3044
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4.1.9. What is one of the reasons for the increased use of spokescharacters?

Author: Melinda Salzer

What is one of the reasons for the increased use of spokescharacters?

Please choose only one answer:

e Consumers may have negative feelings about actual stars promoting a product for money.
e Consumers may feel that stars do not fit the image of the product they promote.

e Spokescharacters help increase consumer recall of ads.

e Technology has made the creation of characters more cost effective and more lifelike.

» All of the above

Check the answer of this question online at QuizOver.com:
Question: What is one of the reasons for the increased Melinda @Berkeley Advertising

Flashcards:
http://www.quizover.com/flashcards/what-is-one-of-the-reasons-for-the-increased-melinda-berkeley-advertis?pdf=3044

Interactive Question:
http://www.quizover.com/question/what-is-one-of-the-reasons-for-the-increased-melinda-berkeley-advertis?pdf=3044
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4.1.10. What is the most effective way to gain the reader's attention when ...

Author: Melinda Salzer

What is the most effective way to gain the reader's attention when producing a newspaper ad?

Please choose only one answer:

e Ensure that the product has a competitive advantage before writing copy.
e Have the ad copy resemble the ads of your competitors.

* Make sure you have a catchy headline.

e Place the ad in any section of the newspaper; the reader is sure to see it.
 Remove any news value from the ad copy.

Check the answer of this question online at QuizOver.com:
Question: What is the most effective way to gain Melinda Salzer @Berkeley Advertising

Flashcards:
http://www.quizover.com/flashcards/what-is-the-most-effective-way-to-gain-melinda-salzer-berkeley-adverti?pdf=3044

Interactive Question:
http://www.quizover.com/question/what-is-the-most-effective-way-to-gain-melinda-salzer-berkeley-adverti?pdf=3044
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4.1.11. What might be the best framework to use if you want to advertise yo...

Author: Melinda Salzer

What might be the best framework to use if you want to advertise your new spaghetti sauce to working mothers?

Please choose only one answer:
e Demonstration

e Scientific

e Testimonial

e Slice-of-life

e Spokesperson

Check the answer of this question online at QuizOver.com:
Question: What might be the best framework to use Melinda Salzer @Berkeley

Flashcards:
http://www.quizover.com/flashcards/what-might-be-the-best-framework-to-use-melinda-salzer-berkeley?pdf=3044

Interactive Question:
http://www.quizover.com/question/what-might-be-the-best-framework-to-use-melinda-salzer-berkeley?pdf=3044

(17) Powered by QuizOver.com - http://www.quizover.com
QuizOver.com is the leading online quiz & exam creator
Copyright (c) 2009-2015 all rights reserved



http://www.quizover.com/user/profile/melinda.salzer
http://www.quizover.com/pdf/what-might-be-the-best-framework-to-use-melinda-salzer-berkeley?pdf=3044
http://www.quizover.com/flashcards/what-might-be-the-best-framework-to-use-melinda-salzer-berkeley?pdf=3044
http://www.quizover.com/question/what-might-be-the-best-framework-to-use-melinda-salzer-berkeley?pdf=3044

4.1.12. When setting your objectives and goals, what key element is essenti...

Author: Melinda Salzer

When setting your objectives and goals, what key element is essential to a successful campaign?

Please choose only one answer:

e Setting your goals to match those of your competition

e Setting your goals to match those you set in the previous year

e Setting your goals as broadly as possible

e Setting goals that are as specific as possible

e Setting the same goals for all of the various media outlets you will use

Check the answer of this question online at QuizOver.com:
Question: When setting your objectives and goals Melinda Salzer @Berkeley Advertising

Flashcards:
http://www.quizover.com/flashcards/when-setting-your-objectives-and-goals-melinda-salzer-berkeley-adverti?pdf=3044

Interactive Question:
http://www.quizover.com/question/when-setting-your-objectives-and-goals-melinda-salzer-berkeley-adverti?pdf=3044
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4.1.13. When the Quaker company introduced its Quaker Raisin Life brand in ...

Author: Melinda Salzer

When the Quaker company introduced its Quaker Raisin Life brand in the 1980's (the product wasn't successful
and didn't last very long...), they produced a commercial that featured a giant bowl of cereal, fake milk, and a man
in a raisin suit. While the "raisin" climbed out of the bowl, he announced the new cereal and all of its benefits.
Before the commercial was aired, what activity should the advertising agency have conducted to determine if the
commercial would be effective in communicating its message?

Please choose only one answer:
* The Starch Test

e Recall

* Recognition

e Pre-testing

e Post-testing

Check the answer of this question online at QuizOver.com:
Question: When the Quaker company introduced its Melinda Salzer @Berkeley Advertising

Flashcards:
http://www.quizover.com/flashcards/when-the-quaker-company-introduced-its-melinda-salzer-berkeley-adverti?pdf=3044

Interactive Question:
http://www.quizover.com/question/when-the-quaker-company-introduced-its-melinda-salzer-berkeley-adverti?pdf=3044
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4.1.14. Which of the following is an execution framework used by advertisers?

Author: Melinda Salzer

Which of the following is an execution framework used by advertisers?

Please choose only one answer:
e Lifestyle

e Scientific

e Testimonial

e Demonstration

e All of the above

Check the answer of this question online at QuizOver.com:
Question: Which of the following is an execution Melinda Salzer @Berkeley Advertising

Flashcards:
http://www.quizover.com/flashcards/which-of-the-following-is-an-execution-melinda-salzer-berkeley-adverti?pdf=3044

Interactive Question:
http://www.quizover.com/question/which-of-the-following-is-an-execution-melinda-salzer-berkeley-adverti?pdf=3044
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4.1.15. Which of the following is NOT an element of an advertising campaign...

Author: Melinda Salzer

Which of the following is NOT an element of an advertising campaign proposal?

Please choose only one answer:

The evaluation of effectiveness
Advertising message development
Product research

Media Plan development
Advertising platform development

Check the answer of this question online at QuizOver.com:
Question: Which of the following is NOT an element Melinda Salzer @Berkeley

Flashcards:
http://www.quizover.com/flashcards/which-of-the-following-is-not-an-element-melinda-salzer-berkeley?pdf=3044

Interactive Question:
http://www.quizover.com/question/which-of-the-following-is-not-an-element-melinda-salzer-berkeley?pdf=3044
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4.1.16. You are developing advertising for your new mouthwash product. Your...

Author: Melinda Salzer

You are developing advertising for your new mouthwash product. Your product has been shown to reduce cavities
and significantly whiten teeth. Which of the following frameworks might be the most appropriate for your product's
advertising campaign?

Please choose only one answer:
e Spokesperson

e Spokescharacter

*  Testimonial

e Scientific

e None of the above

Check the answer of this question online at QuizOver.com:
Question: You are developing advertising for your Melinda Salzer @Berkeley

Flashcards:
http://www.quizover.com/flashcards/you-are-developing-advertising-for-your-melinda-salzer-berkeley?pdf=3044

Interactive Question:
http://www.quizover.com/question/you-are-developing-advertising-for-your-melinda-salzer-berkeley?pdf=3044
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4.1.17. You are producing a radio commercial for your store that sells beac...

Author: Melinda Salzer

You are producing a radio commercial for your store that sells beach wear and accessories. The campaign calls
for a commercial that has beach-type music to accompany your spoken ad copy. You are considering whether or
not to use existing music or to produce a new original piece of music. Which of the following factors should you
consider when making this decision?

Please choose only one answer:

e If you use an existing song, consumers may have a negative connection to it, and this could distract
from your product.

* If you use an existing song, the artist may fall out of favor with consumers, threatening your investment
in the music.

e If you develop a new song, you can write to specific ethnicities or demographics.

e If you develop a new song, you can create something that is contemporary and coordinates with your copy.
e All of the above

Check the answer of this question online at QuizOver.com:
Question: You are producing a radio commercial for Melinda Salzer @Berkeley

Flashcards:
http://www.quizover.com/flashcards/you-are-producing-a-radio-commercial-for-melinda-salzer-berkeley?pdf=3044

Interactive Question:
http://www.quizover.com/question/you-are-producing-a-radio-commercial-for-melinda-salzer-berkeley?pdf=3044
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4.1.18. Your company manufactures kitchen cabinets. In developing your adve...

Author: Melinda Salzer

Your company manufactures kitchen cabinets. In developing your advertising campaign, it has been suggested
that the campaign be far-reaching to all markets. The rationale behind this thinking is that because everyone has
a kitchen, this strategy will bring in more customers. Is this a good approach?

Please choose only one answer:

e Yes, the more potential customers reached, the higher the sales levels.

e Yes, because all companies in this category advertise in this way.

* No, because a clear definition of your target market will enable you to reach those who actually have
the potential to become customers.

* No, because advertising will not be effective for this product category.

* None of the above

Check the answer of this question online at QuizOver.com:
Question: Your company manufactures kitchen cabinets Melinda Salzer @Berkeley

Flashcards:
http://www.quizover.com/flashcards/your-company-manufactures-kitchen-cabinets-melinda-salzer-berkeley?pdf=3044

Interactive Question:
http://www.quizover.com/question/your-company-manufactures-kitchen-cabinets-melinda-salzer-berkeley?pdf=3044
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4.1.19. Your farm has a small orange grove that has just entered the orange...

Author: Melinda Salzer

Your farm has a small orange grove that has just entered the orange juice market. Many have suggested that you
cannot compete in this market because of the major companies that already own significant market share. What
step can you take that might enable you to enjoy a share of this market?

Please choose only one answer:
* You should use the same advertising campaign message as the newer competitors in this market.
e You should set your advertising budget as high as the newer market competitors.
e You should advertise your product as having the same qualities as the major category players.
e You should develop your Unique Selling Position, describing how you are different than the competition.
* None of the above; because there are so many entries in this product category, you probably will not
be able to have any success.

Check the answer of this question online at QuizOver.com:
Question: Your farm has a small orange grove that Melinda Salzer @Berkeley

Flashcards:
http://www.quizover.com/flashcards/your-farm-has-a-small-orange-grove-that-melinda-salzer-berkeley?pdf=3044

Interactive Question:
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4.1.20. Your perfume company is releasing a new fragrance. It has been sugg...

Author: Melinda Salzer

Your perfume company is releasing a new fragrance. It has been suggested that "fragrance boxes" be placed
throughout major cities as a demonstration framework. These boxes will be in the shape and design of your bottle.
The box will periodically release a spray of your perfume. Is this a good idea?

Please choose only one answer:
* Yes, because a demonstration framework is the only effective strategy for this product category.

e Yes, because you should use the same framework as your competition (assuming they are using this
method).

* No, because consumers may find this too intrusive.
* No, because consumers are too busy to notice.
* None of the above

Check the answer of this question online at QuizOver.com:
Question: Your perfume company is releasing a new Melinda Salzer @Berkeley

Flashcards:
http://www.quizover.com/flashcards/your-perfume-company-is-releasing-a-new-melinda-salzer-berkeley?pdf=3044

Interactive Question:
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